Writing Commercials: Radio and TV 

Determine the main purpose of the ad, e.g. drive traffic to a store, produce direct response inquiries, announce a grand opening, move end-of-season merchandise, etc. 


Determine who your customer is and speak to that person one to one, and present that one main idea in the copy. 

Use A.I.D.A.: Attention, Interest, Desire, Action. 
· Get the listener’s attention to the ad 
· Get the listener interested in what you’re offering 
· Get the listener to want to take some action on your offer 
· Give the listener a means to act and urge that action 
Write for the ear, not the eye. Construct short, conversational sentences, with natural breaks for taking a breath. This is especially helpful to narrators when they voice technical or medical copy, which contains large, complicated, and difficult-to-pronounce terms. 

Read your copy out loud, just as you intend the voice talent to read it, and time it. Then adjust your copy accordingly for timing. 

Try to write in the active voice, not passive voice. This is a passive construction: “When you are writing a script, be sure that you are saying some exciting things, or else you will be losing the attention of the listener.” Instead, use the active voice, structured something like this: “When you write a script, say something exciting, or you’ll lose the listener’s attention.” Active voice is more conversational and easier for the ear and mind to follow.
Some other tips:

Take the listener from where they are to where you want them to be, i.e., identify the potential customer's plight and walk them through the problem to your solution.

Keep your copy points (benefits) to a minimum. Too much information crammed into a spot goes in one ear and out the other.

Be careful about starting with a question.  It’s a cliché for produced spots and awkward for live reads.
Make conversations as real as possible, not contrived and stupid.

Grab the listener's attention within the first 10 seconds, or you've lost them. And don't just inform the listener - entertain them.

