The mobile phone is the convergence device for 12-24s 

Edison Research Releases “The American Youth Study 2010 - Part One: Radio's Future”
(September 29, 2010) Speaking at the 2010 NAB/RAB Radio Show, Edison principal Larry Rosin cites numbers that won’t the surprise the parent of any teenager. Rosin says “cell phone ownership amongst these Americans, the 12-24s, has grown from 29% in 2000”, when the first “Radio’s Future” study was conducted, to 81% today. Cell phones are the most influential

driver of changed media habits, and they aren’t being used as phones much of the time. More than four in ten of those surveyed say their phone has advanced capabilities beyond a typical mobile phone — such as the ability to send and receive email, access the Internet, listen to audio and watch video, and download apps. In addition, Today's 12-24s own a broad variety of devices such as tablet computers, MP3 devices, and ebook readers -- most of which did not even exist in 2000.
This study is the sequel to a similar study released in 2000 by Edison, and presents both a look at today's 12-24 year-olds, and a cohort from the 2000 study, today's 22-34 year-olds. According to Rosin, the original 2000 study "was a real wake-up call to traditional media companies. Now, with this 2010 data, we have an opportunity to see just how teens and young adults have changed over the past decade, and which media are best poised to be competitive in the near term." Rosin went on to point out that radio was still the leading source for music discovery, but other outlets, including YouTube and social networks, have grown to be significant as well.

Principal findings from this study include the following:

· 12-24 year-old Americans reported Internet usage of two hours and fifty-two minutes per day, roughly triple this age group's reported usage from 2000 (59 minutes).
· Radio continues to be the medium most often used for music discovery, with 51% of 12-24 year-olds reporting that they "frequently" find out about new music by listening to the radio. Other significant sources include friends (46%), YouTube (31%) and social networking sites (16%).
· 20% of 12-24s have listened to Pandora in the last month, with 13% indicating usage in the past week. By comparison, 6% of 12-24s indicated they have listened to online streams from terrestrial AM/FM stations in the past week.
· More than four in five 12-24s own a mobile phone in 2010 (up from only 29% in 2000), and these young Americans are using these phones as media convergence devices. 50% of younger mobile phone users have played games on their phones, 45% have accessed social networking sites, and 40% have used their phones to listen to music stored on their phones.
· Music tastes have shifted among 12-24s over the past decade: those radio listeners who indicated that Top 40/Pop stations were their favorite have more than doubled, while Alternative Rock stations were selected by half as many listeners in 2010 as in 2000.
· Today's 22-34s have also significantly changed their media consumption habits since the first study in this series 10 years ago. In 2000, 44% of 12-24s most often began their day by listening to the radio. Today, radio continues to lead, with 29% of that same cohort (today's 22-34 year-olds) reporting that radio is the medium they use most in the morning, while Television (25%) and the Internet (23%) have gained significantly.
Earlier this year, Edison released “The Infinite Dial 2010: Digital Platforms and the Future of Radio.” That report, which was derived from the 18th Edison Research/Arbitron Internet and Multimedia Study, had these key findings about radio and digital platforms:
· Nearly one in four Americans has listened to audio from an iPod or other MP3 player connected to a car stereo: Although consumers often have to deal with myriad adapters and other barriers to in-car listening, 54 percent of iPod/MP3 player owners have listened to their device in their car; this equates to 24 percent of all persons age 12 and older having listened to an iPod, iPhone or other MP3 player while connected to a car stereo.
· Three in ten 12 to 24s are "very interested" in online radio in the car and on mobile devices: Among those age 12 to 24, 30 percent are "very interested" in listening to online radio in-car, while 28 percent are "very interested" in listening to online radio on mobile devices.

· Consumers say radio station Web sites are improved but TV and print sites are leading the local battle: Nearly half of people age 12 and older give credit to radio for improvements in their Web sites. Forty- eight percent say that radio station Web sites have gotten more interesting compared to 17 percent believing them to be worse or less interesting. However, monthly visitation to radio station Web sites (16 percent) among persons 12+ lags visitation to local TV and local newspaper Web sites.

Other key findings of the latest Infinite Dial survey:
· The Internet passes TV as most essential medium in Americans' lives: For the first time, more Americans say the Internet is "most essential" to their lives when given a choice along with television, radio, and newspapers; 42 percent chose the Internet as "most essential," with 37 percent selecting television, 14 percent choosing radio, and 5 percent said newspapers. While television still leads among those over the age of 45, Internet dominates among younger persons age 12 to 44.
· More than six in ten households with Internet access have a Wi-Fi network at home: Sixty-two percent of homes with Internet access have wireless network set-ups in their homes, more easily enabling the consumption of digital media in any room of their home, as more and more devices feature built-in Wi-Fi such as the new Apple iPad.

· Texting has become a daily activity for nearly half of all mobile phone owners: Nearly half of mobile phone owners (45 percent) age 12 and older text multiple times a day. Three quarters of teens (75 percent) and persons age 18 to 24 (76 percent) text multiple times a day compared with nearly two thirds (63 percent) of 25 to 34s; and four in ten (42 percent) 35 to 44s and 45 to 54s (37 percent).

· Broadband access has leveled and growth has stabilized for some digital platforms: Growth of residential broadband has leveled off, with 84 percent of homes with Internet access having broadband connections. The slower growth of residential broadband is associated with little year over year change in weekly usage of online radio (17 percent) and online video (29 percent). The study suggests that expanded use of use of mobile devices and in-car Internet may spark the next wave of growth.

