Non Commercial Promotional Minefields

Underwriting Rules
· Acknowledgements should be made for identification purposes only and should not promote the (for-profit) contributor's products, services, or company. 
· Logograms are permitted so long as they do not contain comparative or qualitative descriptions of the donor's products or services. Slogans which contain general product-line descriptions are acceptable if not designed to be promotional in nature.

· Inclusion of contact information in an acknowledgement is permissible. 
Several examples of announcements that would clearly violate the rule: 

· A. Announcements containing price information are not permissible. This would include any indication of savings or value associated with the product or any inducement to buy, sell, rent, or lease: 

· -- "7.7% interest rate available now." 
· -- "Special gift for the first 50 visitors." 

· B. Announcements containing a call to action are not permissible: 

· -- "Stop by our showroom to see a model"; 

· C. Announcements including qualitative or comparative statements, even if they are true:
· -- "voted best in town"; 

· -- "conveniently located" 
· Receipt of contest prizes from a for-profit entity constitutes “consideration” and triggers underwriting restrictions.
· It is o.k. to promote an event at a for-profit venue and encourage attendance only if the station will derive all of the profits from the event.  If the establishment profits in any way, it could be considered promotional for the establishment.

· By lending its name to a for-profit event a station benefits from promoting it and triggers underwriting rules.

· You may say where a remote broadcast is taking place. You may not in your underwriting or in the broadcast encourage listeners to visit you at the establishment.

Contest Rules
· Stations shall fully and accurately disclose material terms of the contest from the time the contest begins.

· Rules must be broadcast periodically.

· Non-broadcast disclosures may supplement, but not replace broadcast announcements.

· Announcements may not be false, misleading, or deceptive.

· Must conduct contests substantially as announced.
Public File Rules

· Public files for NCE stations shall contain lists of donors supporting specific programs.  
· These lists shall be retained for two years from the date of the broadcast of the specific program supported.
· Noncommercial licensees should revise their stations’ donor lists on an ongoing basis, as they add new donors to their roster of program supporters.  
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