ARE YOU CONNECTING WITH YOUR AUDIENCE?

 by Peter J. Oleshchuk

When I was a PD, one of the best things I learned from our station consultant was to make "eye contact" with your listeners. In this article, I hope to expand on the concept and explain how you, as an air personality, need to connect with your listeners. Is there a bond there? Are you a part of your listeners' lives, or are you just some distant voice coming out of the speaker? 

Who's Listening? 

First you must distinguish who your target listener is. If your PD hasn't done so yet, ask him or her to give you a profile of your typical listener. Know what kind of car she drives, where he works, how many kids she has, what kind of sports he likes, what pets she has, etc. If your PD doesn't know, then this would be a good thing to talk about at the next meeting! 

If you are indeed unsure, have the whole air staff get together and create a profile of your typical listener. You know who he or she is from your phone calls, your remotes and e-mails. Type up the profile and hang it up in the studio so you can always "see" your typical listener. For more of a connection with that typical listener, give him or her a name. Be sure to share this information with the entire staff at the station from Sales to Promotions to the receptionist. 

Now that you know who you are talking to on a regular basis, make sure you talk about the things that he or she wants to hear. Remember the music awards show I mentioned earlier? Well, make sure you talk about the artists that your station plays. After all, isn't that why people listen to your station? They are there because of the music you play. So if you're an AC, don't tell me about Nelly, Sugababes, Eminem and Bowling For Soup, just because they happen to be the ones mentioned in the wire story. Tell me about Celine Dion, Faith Hill, Phil Collins, Santana and Vanessa Carlton. Make the extra effort to research and find out how your station's artists did. Talking about the things your listeners are interested in is important all the time, not just after awards shows. Do the research, the show prep, on a daily basis. Find out the hot subjects that your listeners are talking about. 

Celebrity News 

If you are the type to talk about celebrities and gossip (which is fine), just make sure you are talking about people that your audience knows. I once heard a female Country talent talk about a recent breakup of a rap artist making him available and how she was interested. Chances are her typical (remember -- Country) listener had no idea who she was talking about. So what was the point of the bit? There was no connection made with the audience. 

The Birthday List 
If you don't know someone on the celebrity birthday list or how to pronounce his or her name, don't read it! Chances are your listeners don't know who he or she is either. And even if they do, they'll be able to tell that you have no idea what you are talking about. Avoid mentioning his or her name and then saying, "I have no idea who this is or how to say their name, but they are having a birthday today." Better yet, do some prep and find out who that person is. Ever run into that same problem when playing a new artist? Why get on the air and say, "I don't know how to pronounce her name, but that was a great song." Do the research, and don't say the name until you are sure you know how to say it correctly. 
Be Format Specific! 

Review your show and ask yourself, am I making a connection with my listener? I always recommend that you picture in your mind's eye your typical listener listening to you and doing what he or she typically does. For example, working in AC, I always pictured a thirty five year old woman driving her mini-van to or from work or taking the kids to soccer practice. I would picture myself sitting in the passenger seat having a conversation with her. "Did you know Phil Collins is going to be doing a special concert...?" 

